We created the following text-only advert to fit within the strict character limits of Google AdWords (limits apply to each line of text). The advert appeared as below, with slight variations depending on screen position (black border added). Mean screen position was 1.2 for desktops and 1.0 for mobile devices.
For the Facebook advert, we added an image of a pregnant smoker used previously to promote MiQuit.
[23] The header used for our Google advert ('Pregnant? Still Smoking?') was rejected by Facebook for referring to personal characteristics of those targeted, and was therefore amended to 'Help for Pregnant Smokers'. Advert appearance varied depending on the device used, with additional text (shown below the image) appearing on mobile devices. The advert appeared as below on mobile devices (black border added).
